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Anisha Thai

Content Creator & Artist

who is Anisha Thai

A half-Vietnamese and a half-Comorian (Afro-Asian), Anisha was born and raised

in Paris and is now based in Hong Kong as an Artist.

Content creator, Choreographer, Dancer, Model, Singer, the multifaceted talent
arrived in HK as Civil Engineer in 2016. She quit her job after winning a TV Dance
Competition in HK in 2021.

She is now a spoke-person for Diversity and African culture in Asia. She has been

chosen as the face of influent brands names (Lululemon, Fenty Beauty, Apple...) .

She is also seen as an Ambassador of Excellence and Diversity through her
positive influence and her aim to merge cultures (Chinese, French, African) by

celebrating them.




KEY FIGURES

KEY WORDS

"TOP 100 INFLUENCER HONG
KONG"

"5 MILLION VIEWS ON
YOUTUBE"
"4 TIMES WORLD DANCE

CHAMPION"
"OVER 20 MILLION VIEWS ON

INSTRAGRAM™



Anicha « The Rising) -~

Achievements

e LULULEMON Campaign Asia selected Influencer, 2022
"#BeyouBeWell Campaign”

e TOP 100 INFLUENCER, HONG KONG, 2021
#Hashtaglegend

e TROPHY LAUREATE, Category "Culture"
Awarded by the French Consulate, 2021

e CHAMPION - TV Dance Competition, Hong Kong
TVB "Dance for Life" BX£E% , 2021

e TRIPLE CHAMPION - International Dance Competition,
UK UDO STREET DANCE, 2011


https://www.instagram.com/explore/tags/%E7%9B%9B%E8%88%9E%E8%80%85/
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TRIPLE CHAMPION

FRENCH TROPHY LAUREATE,
UDO STREET DANCE TVB DANCE FOR LIFE CATEGORY "CULTURE" AWARDED BY
2011, UK EREE THE FRENCH CONSULATE

2021, HK 2021, HK


https://www.instagram.com/explore/tags/%E7%9B%9B%E8%88%9E%E8%80%85/

HOW SHE CAN ADD
VALUE TO BRANDS

Brand Awareness

Creating a unique, fresh and positive
approach for her community to get to
know the brand and let them
understand how the brand can make a
positive impact on them.

Brand Campaign

Through her unique story and background,
Anisha bring a special value when
representing a brand and making it

relatable and
communities

resonating to multiple

Dance Challenge Creator

Her talent can help any artists, music label
to push/ launch a new song across
continents. Anisha's audience first interest
is music and dance making her platform
an appealing platform for pushing music
distribution.



CASE STUDIES



Brand
ambassador
iInfluencer

Lululemon APAC Campaign
"BeYouBeWell"

Brand Ambassador for Lululemon across Asia:

How it impacted the brand:
e Promoting diversity and inclusion in Asia
e Rebranding: targeted a younger audience and customer
e Her unique story helped the brand to promote young
inspiring women through well being, sport and fashion

Campaign seen on Billboard, Stores, Social Media, Magazine
SCMP. Countries: Taiwan, HK, Malaysia, SG, Japan, South Korea

Join the #Move
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NEW DANMCE CHALLENGE OUT ! Sweet and chill hip hop...

124988 3840 73 182 235

Reach ®
#HCoquetteChallenge 123,420
Dance challenge creator for the Artist Tota 20964 ( ) 102,456
How it impacted the artist and song:
Plays 124,988
° l25k VIEWS Content Interactions @ 4,330
e Boosted song launch and streaming novi strostREREERforue . WP ks 3840
e Pushed the songto an international audience Nl Saves 235
£ juette @ Tota Zhiyen & tota_zhiyenkulova
Shares 182

@ Q @ Comments 73




Choreographer

Dancer

Choreographer

TV show
Fashion Show
Private Event

How it impacted the brand/ event:
e Created a unique experience blending African
dance and various type of dance
e Anisha has a strong network of artists,
musicians, profesional dancer - she is able to
bring together multiple talents to create a
inclusive and special show

#1 ON TRENDING

Apple Event — September 15

10M views - 20 hours ago

APPLE IPAD CAMPAIGN
2020
10M VIEWS

CHOREOGRAPHER,
DANCER OF JUST DANCE
Wii (UBISOFT)

2016, 2017

140 Million players



International Audience:
EIZli Asian, African & European roots

Anisha belongs to 3 communities due to her ethnicity and roots.
Her background makes it easier to connect and resonates with
audience from 3 different continents thus mutilples cultures.

@ Diverse Communication: English,
French, Mandarin, Cantonese

Because of her background, she can reach out, connect and
communicate with audience from diverse countries.

B Unique profesional background:
Female Engineer

Thanks to her engineering background, Anisha can connect easily
with people from the corporate world. She is familiar with this
lifestyle and understand both creative and corporate worlds very
well.

Versatile Set of Skills:
Dancer, Choreographer

Anisha has a unique set of skills that includes dancing,
choreographing, art direction, movement direction,



Now that she has a platform,
unga is ensuring she and her
organisation keep learning and
growing, This summer, she
graduated from Andrews University
in Michigan, via the Hong Kong
Adventist College in Clearwater
Bay, with a degree in psychology.
And her agency is working with
robatic automation company RPA
(HK) to experiment with artificial
inzelligence as a tool o climinare
bias and add objectivity o the
casting process by filiering out
gerader and cultural prejudices aften
Facedd by thote weeking work.

Though there are signs of
improvement, spurred by the
discussions around racial equality
happening all around the world as
a result of the Black Lives Matter
mavement. Hlunga feeks the Asian
fashion industry still has a long way
to go before it can claim o be truly
inclusive. "It was hard being a Black
madel growing up and ivseill is, |
cannot expoct everything o change
overnight, bue with time things
will be different. At least now we
are having the conversation, The
mare people understand the value
of diversity and representation, the
better,” she says.

Tlunga hopes wo emulate the
success of singer Rihanna, who is
shifting perceptions and paving
the way for inclusivity in fashion
and in beauty through her beaury
and lingerie brands, Fenty Beauty
and Savage x Femy, which spotlight
diverse masdels. To do this, lunga
will spend the next few years
cxpanding her reach within Asia
before sevting her sights further
afiehd, “The goal i w0 go global,”
she says. "My hope is that when
people think of diversity and
inclusion in modelling. the first
thing that pops into their minds is
Harmony HK.”

*Thare are very fow mized Asl
B0l BASCK people i Hng Kong
Resprosonting a mincrity that is
undenoprosenied i something
thisl makes me piowd and pushes
me o keep going. We are now
Breaking th rubes. What is
Entiting sBoul Ehis jourray is that,
LoGpEAnGT, W &1e building & new
avenus for models from al races
and backgrounds.”

e 1o Kmanr

Mode

Anne-Maric i
“Harmony™ llunga ™~
is breaking barriers iy v s
one mudcT arartime o Eeaeet
with her inclusive
modelling agency,
Harmony HK

By Tans Soli

Phosggrapbey by At Chan

e

Citizen

AAPI Month: 3 Blasian Influencers to Keep Your Eye on

Every May we celebrate Asian American Pacific Islander Month and
uplift those in the community.

Media
Appedrances

https://www.instagram.com/p/CNIOrbrFHIQ/?utm_source=ig_web_copy_link

https://www.tatlerasia.com/style/fashion/anne-marie-harmony-ilunga-
modelling-agency-harmony-hk

https://hashtaglegend.com/culture/anisha-thai-african-culture-in-hong-kong/

https://www.sassyhongkong.com/anisha-thai-that-girl-influencers/

https://finance.yahoo.com/news/aapi-month-3-blasian-influencers-
005326415.html?soc_src=social-sh&soc_trk=ma

https://www.facebook.com/watch/?v=3287652887917240


https://hashtaglegend.com/culture/anisha-thai-african-culture-in-hong-kong/?fbclid=IwAR2mF-Rwhc9xUxiU_XkCI8hn1QcVMuLUDpvVKidY91SUyHNKTze8dv95abg
https://hashtaglegend.com/culture/anisha-thai-african-culture-in-hong-kong/?fbclid=IwAR2mF-Rwhc9xUxiU_XkCI8hn1QcVMuLUDpvVKidY91SUyHNKTze8dv95abg
https://hashtaglegend.com/culture/anisha-thai-african-culture-in-hong-kong/?fbclid=IwAR2mF-Rwhc9xUxiU_XkCI8hn1QcVMuLUDpvVKidY91SUyHNKTze8dv95abg
https://hashtaglegend.com/culture/anisha-thai-african-culture-in-hong-kong/?fbclid=IwAR2mF-Rwhc9xUxiU_XkCI8hn1QcVMuLUDpvVKidY91SUyHNKTze8dv95abg
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Anisha Thai, dancer; choreographer; model; civil

1 3 +-1U‘ Arts & Culture

TVB dance show winner
Anisha Thai on her black and
Asian heritage, the power of
social media and Hong
Kong’s energy and openness
to African culture

engineer

P! + Anisha Thai has been dancing since she
was five and she's heen nassina on her

Anisha Thai is a quadruple threat: A civil engineer by day, she is also a dancer, choreographer and model.

First arriving in Hong Kong in 2016, Thai — who is half-Comoran, half-Vietnamese and born and raised in Paris

is also an advocate for diversity and spreading Afro culture in Hong Kong.

“Singe | have a diverse background, [ thought ... let me explore the world,” remembers Thai. In 2016 she moved

1o London and worked in a civil engineering imernship, The company then offered her a chance to work in an

Media
Appedrances

https://amp.scmp.com/lifestyle/arts-culture/article/3143599/tvb-dance-show-winner-anisha-
thai-her-black-and-asian

https://www.theloophk.com/trendsetters-changemakers-of-hong-kong-2021/?
fbclid=IwAR2uOHildmYhorFRD_cKHGXuio-mIr9EjGOVYMRQcyZ9B5RmM90md102r4y4

https://thehoneycombers.com/hong-kong/interview-with-anisha-thai/


https://hashtaglegend.com/culture/anisha-thai-african-culture-in-hong-kong/?fbclid=IwAR2mF-Rwhc9xUxiU_XkCI8hn1QcVMuLUDpvVKidY91SUyHNKTze8dv95abg
https://hashtaglegend.com/culture/anisha-thai-african-culture-in-hong-kong/?fbclid=IwAR2mF-Rwhc9xUxiU_XkCI8hn1QcVMuLUDpvVKidY91SUyHNKTze8dv95abg
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https://youtu.be/CdYPImeUC5c
JTHhR https://fb.watch/7e-knfD2mk/

(2. #E] EARMIBEMVP : Anisha {The Rising}

HEMSEFCEXRINBERA M BEEH, MREMKEDANshall {The Rising} RLAIRPart
BIMVP, AnishaliZMMAEFEZERBFATE, REBEEE, BEIER EEAnishalfiifF
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#AnishaThai @anishathai

#EFE @yukmonkeyj

#Z{2H @88popper

## M E @heicheng

il @carcar.carman

2 @kinlas

7 @ooodilia

HEEME UH Ashow SIS SMIELG 4T EW #ETRL #0058

EBLEERE: https://bit.ly/3AzhsBN

MEBESRENMRENS? DREAmyTV SUPEREZRTVBERNE7E R HEE
https://bit.ly/3wABhOT

https://youtu.be/E4qzdTIA3tg
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TVB Pearl News - First Refugee Curated Model Agency in Hong Kong by Harmony
llunga (15NOV2020)

A
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YOUTUBE.COM

[%. =] EAESEEMYP : Anisha (The Rising) WalchiMere

DO 486 53 comments 39 shares



TV Appedarances

*0. @ & [« O [

Le casting rythmé d’Eddy - Les Anges 12 #Asiandream #NRJ12 #LA12 #épisodel103

17.415 views - Dec 2, 2020 iy 304 &le 4§ SHARE =i SAVE
- fi
@ Il.e_s Anges - La chaine officielle SUBSCRIBED al
— S6M subscribers

Dans le cadre de son enjeu professionnel, Eddy a passé un casting d’afrobeat. Un défi de taille
pour le candidat qui a enchainé les pas de danse a un rythme effréné devant un juge
particulisrement exigeante.

SHOW MORE

LES ANGES - FRENCH TV REALITY SHOW
TV CHANNEL: NRJ12

Anisha is the dance coach of the most popular candidate: Edy
https://www.youtube.com/watch?v=cUaKpUlkqOl

., TVB @
18 July at 21:57 - O

[2. £&F] AAHSEHMVP : Anisha {The Rising))

HEBASECEEZHBEREARBIER, MREMEDAnshalf {The Rising) FEAIRPart
BEIMVP, AnishalfRFEIMAFTEEZERBISEGE, REBMEISH, EMZER SR Anishalliifi$E
O, ERRHIANEREESR!
#AnishaThai @anishathai
#EEF @yukmonkeyj
#Z={5 7% @88popper
= @heicheng
&Y @carcar.carman
@kinlas
@ooodilia

HEL IS T clhenny HEE S SIFL4 # T B HEEREE gy @ o
HETEE #E Ashow #EEE% 4fglx # T2 #EPR #3058

SiREEBEE: https://bit.ly/3AzhsBN
HMBEERERNENS? DAE AmyTV SUPEREZBTVRERETIB7E % BB

https:/fbit.ly/3wABhOT

YOUTUBE.COM
(. BE] @ASSMEMVP : Anisha (The Rising) Ic ane
OO 486 53 comments 39 shares

Dance for Life BXEEE - TVB

TV CHANNEL: TVB

Winner Champion - TVB

MVP Choreography
https://fb.watch/7e-knfD2mk/


https://www.instagram.com/explore/tags/%E7%9B%9B%E8%88%9E%E8%80%85/
https://fb.watch/7e-knfD2mk/
https://www.youtube.com/watch?v=cUaKpUlkq0I
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Achievements:

e TOP40 out of 200 participants | | XiieHESs -
e Selected by 3 idols out of 4 for their short movie: STREET DANCE OF CHINA 5 - TOP40
o Selected for Captain Liu Yuxin X|RgHfr : YOUKU 2022

o Selected by Captain Nathan Lee Z& X
o Selected by Captain Wang Yibo £ —1&




BEAUTY & SKIN CARE

Chanel Beauty
Fenty Beauty
Sephora

SPORTWEAR UNDERWEAR JEWELRY

Lululemon Skims Pandora
Sweaty Betty Calzedonia

Intimissimi

6ixty 8ight

The typical brands that work with her:
Brands industries



CONSUMER ACCESSORIES SNEAKERS OTHERS
PRODUCTS Kipling Kickscrew Casetify
Nespresso

Veuve Cliguot
Balmain Chivas

The typical brands that work with her:
Brands industries
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FASHION ELECTRONICS ARTISTS & MUSIC SERVICES
Superga Urban ears LABELS Kayak
Private tutoring
Boat party rental

The typical brands that work with her:
Brands industries
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117K 23K 16K 11K 100K

Instagram Youtube Tik Tok Triller Weibo f1E




Audience
overview -
all socials

267K

FOLLOWERS

FEMALE MALE

60% 40%

Location

HK & Maindland

U.S.A

Europe (France & UK)

Africa

Approximate
Geographic Repartition
of the followers

over 40%

over 30%

over 20%

less 10%



Home

Thank You

SOCIALS Q@ Address:

. . Anisha Thai Limited
[CHEERINIEIGET The Hive Sheung wan
https://www.instagram.com/anishathai/ 33, 35 Hillier St, Sheung Wan
Tik Tok: Hong Kong

https://www.tiktok.com/@anishathai

Thriller: https://triller.co/@anishathai
Youtube: A Telephone & Website

pra

http://www.youtube.com/user/anishathai +852 5362 9814 www.anishathai.com



https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqa3hwZEUxaHdYMUo2Uks1SUQ2bk94Nm80eEVad3xBQ3Jtc0tsMHVleWRXT0d2R19nWEI0aFF2bV9zbEhkYWs2RXVqN3o3NWY1YXpOYnZEYlJUR3JPNGxJNl9BLThOc3BuYUR5dmJqZmlhZUxaclp6eWFOWW10RGFQSU9QbUdrbE1DQUYwT09EQWZmTWFkaTV2REloSQ&q=https%3A%2F%2Fwww.instagram.com%2Fanishathai%2F&v=F9qG0Vi8mKA
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbVVkSVpsZ2UxVzBoLU5fZjVaZzM4WThyWU16UXxBQ3Jtc0tuUzEzbzFoNEExaXNxZmx4SWFkVjRIQ050Z0lqb2dwaUg1SHlJYXE2SFYwYVA5cGxxcDk1dk94THpYVlJRS21qU3V6ZVFqeW9WVGROaEFhWE9QZURDWnlmOUNoTWxjUlBoNUtVcWZJYjBkaVVUUGJSOA&q=https%3A%2F%2Fwww.tiktok.com%2F%40anishathai&v=F9qG0Vi8mKA
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqazZXLWt6UVpvVVU2QmktWmNzMFRUNWNOZUtSQXxBQ3Jtc0ttTVdEaGQ5RGVNQVNuRUNLZE5rUmpIT0ViZHFUcWUyNTFJWXZoOFZpcWo4RHIxQlc5X3lnQktnM2RUV2FBMVRNam9fUTB2QlNGSDY3by1waDlIcjVZa3FzaVpJOHVPZzN0WG9tSXlibmg4czROMUkyRQ&q=https%3A%2F%2Ftriller.co%2F%40anishathai&v=F9qG0Vi8mKA
http://www.youtube.com/user/AnishaNani

